American Paging

Success story

This was a company with a limited ad budget and stiff competition from huge paging companies like AT&T Wireless, McCaw and Sprint. The client showed us that “Generation X” was their biggest growth market. So, we created these small space newspaper ads for their lagging southwest markets: Phoenix, Tucson and San Antonio.

Our media strategy was to place an ad in each of the following sections of the major papers: business, entertainment and sports. Since the only photography we could use was their pagers, we decided to have some fun with creative writing. So, I wrote fantasy “stories,” tailored to each media buy, in the irreverent voice of a GenXer.

Within the first few weeks, the response was tremendous. They sold pagers and service plans by the thousands. This little, hard-working campaign was so successful, they asked us to tailor new ads to other markets. And their success paved the way for a radio campaign, as well. This story is the perfect example of how smart creative can build a business—and an advertising budget.

Marketing Projects
(Brian Dean, 1994 – 1998)
• 3 radio spots 

• 8 print ads

• 2 Outdoor boards

• P-O-P brochure

