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“THE VOICE OF GOD” PITCHES BURGUNDER DODGE. 

Broadcast Legend Paul Long speaks again.

Pittsburgh, PA (February 20, 1996) – Burgunder Dodge has a powerful marketing ally in the competitive regional auto market. Legendary broadcast veteran and hometown personality Paul Long is now performing the “Voice of God” in a dynamic new radio campaign for the dealership. This is Mr. Long’s first public appearance since his celebrated retirement from WTAE-Channel 4 News as Features Editor a year ago.  

The new radio campaign was created by Carroll Advertising and will launch March 1, 2000. This bold creative effort consists of 12 new 60-second radio commercials that will air in Western Pennsylvania, Ohio and West Virginia over the next two years. Each new commercial features colorful characters from the Pittsburgh region with unmistakable “Pittsburghese” accents. These offbeat fictional characters encounter frustrating car trouble in situations unique to the local culture and geography of the Steel City.

Agency President Jack Carroll noted, “This campaign is a humorous salute to the flavor, the people and the uniqueness of our beloved hometown. From a branding standpoint, these commercials will be entirely unique to Burgunder Dodge.” One of the signature elements of the campaign is a jarring bolt of lightning and thunder—announcing the arrival of God to help distraught motorists.

The choice of Paul Long as the voice of God was truly a revelation, of sorts. Vice President & Creative Director Brian Dean recounted, “One morning, I was shoveling snow. The clouds parted, the wind died down…and Mr. Long’s commanding, resonant voice just came to me from out of the blue.” Many Pittsburgh residents would certainly agree. According to Mr. Long himself, veteran Pittsburgh Press Satirist Bob Kline once likened Long’s booming voice and crisp enunciation to “the voice of God” as far back as 1962.

During his 51 glorious years as a Pittsburgh television anchor, Mr. Long always commanded top ratings. He was unseated from the number-one ratings slot a mere three years out of 51. During his first 23 years on the air, Mr. Long anchored the prestigious 6 p.m. and 11 p.m. newscasts on KDKA-TV2, the country’s premier news station in the 1950s, 1960s and early 1970s. Rival station WTAE-Channel 4, after struggling with news ratings, lured Mr. Long with the title of News Director and Anchor. That was a post he held until 1994 when he scaled back his duties to Features Editor at the ripe young age of 74. Well, ripe and young for a local deity.
The “Voice of God” radio campaign is the largest advertising effort ever for Burgunder Dodge, now the largest Dodge dealership in the state. Current advertising expenditures now exceed $1,000,000 annually. Locally, this expenditure is second only to the #1 Cochran automotive group, which currently spends $1.2 million annually in the Tri-State Region.
About Burgunder Dodge

Based in Bridgeville, PA with a second location in McKees Rocks, PA, Burgunder Dodge offers the state’s largest selection of new and used Dodge cars, light trucks and Sport Utility Vehicles. With tremendous buying power, Burgunder offers its customers the best overall value on the purchase price, as well as generous extra incentives on auto service. In 1995, sales topped all other Dodge dealerships in the state at $2.5 million. Burgunder Dodge regularly contributes to local worthy causes such as Pittsburgh Cares, The Pittsburgh AIDS Task Force and the Greater Pittsburgh Community Food Bank. Owner and President Al Burgunder serves on the board of directors of many business organizations such as the Western Pennsylvania Dodge Dealers Association and The Pittsburgh Chamber of Commerce. For more information, please e-mail: Info@BurgunderDodge.com.

About Carroll Advertising

A full service advertising and Public Relations agency, Carroll Advertising specializes in consumer and retail advertising across all media. Local, regional and national accounts include Pizza Outlet, AT&T Wireless, Sharon Regional Health System, Pitt Ohio Express, Burgunder Dodge and the Pittsburgh Downtown Partnership. Gross annual billings leaped from 4 million in 1994 to $7 million in 1995. Carroll Advertising’s focus is on creative television, radio and print has helped it garner over 20 creative awards in the past two years. Recent accolades include three Pittsburgh “Addy” awards, two national Mobius Awards, national “Telly” Awards, and most recently four Pittsburgh A.I.R. awards, which celebrate excellence in creative radio advertising. For more information, please email: jcarroll@CarrollAdvertising.com.
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