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PRECISION MAN SAVES THE DAY!

New ads star: “The Titan of Technology”
Leesburg, VA (March 01, 2001) – Precision Tune Auto Care (PTAC) announced today the launch of a new advertising campaign, complete with a new in-store identity. This dynamic campaign will feature the exciting adventures of Precision Man: an animated half-man, half-machine, who is driven to rescue troubled motorists with his advanced skills in auto repair. 

The new advertising blitz, featuring a colorful robotic character, consists of five national television commercials, thirteen radio spots, newspaper ads, outdoor boards as well as dramatic in-store point-of-sale materials. Marketing Director Kevin Bates noted, “This is a brand new adventure for PTAC. We have never executed a national ad campaign of this magnitude.” He further added, “Precision Man is the perfect embodiment of our company’s core values: reliability, trustworthiness and expertise.” Those qualities will be demonstrated in each commercial—as Precision Man saves the day for distressed motorists.

Creative credits go to advertising agency Williams Whittle Associates, based in Alexandria, Virginia. The agency, along with Bates, presented no less than a dozen campaigns in an effort to capture the essence of the Precision Tune brand. Agency President Rob Whittle noted, “We were exhausted. Each campaign had strong merits in its own right—but all along, we knew the perfect idea hadn’t been discovered yet.” Extensive brainstorming with the client is not usual for agencies, but Whittle stressed how his company is a “marketing partner” for PTAC.

Creative Director Walter Brown added, “One day my partner Brian and I were sitting around brainstorming…tired, hungry and stressed out. Then, one of us said, ‘C’mon—we need something big. Something Dynamic! We need…we need: Dun Dunn DAAAAHHHH!” And that was the birth of Precision Man.” Ironically, that rallying cry is now the signature of the entire campaign, featuring a campy chorus that announces the arrival of Precision Man in each adventure. The voices in the chorus are those of the campaign creators: creative director Walter Brown and writer/producer Brian Dean.

According to Bates, this extensive campaign will have at least a five-year life cycle. The company hopes that their new branding icon, Precision Man, will become an integral part of pop culture. “Our dream is to see Precision Man achieve the notoriety of a Tony the Tiger…or even the Energizer Bunny.” One day, people may chant ‘Dun Dunn DAAAAHHHH’ to tout their own heroic efforts in life. Like…”Honey, stand back. I’m taking out the trash! Dun Dunn DAAAAHHHH!” Bates added that this battle cry can be heard when you log onto their company Web site, www.PrecisionTuneAC.com.

About Precision Tune Auto Care:

Based in Leesburg, VA, PTAC has more than 25 years of experience in automotive care franchising. The company is now a complete auto care center, providing customers with diagnostics, scheduled maintenance and auto repair. In fact, PTAC uses the same advanced equipment found at car dealerships. Similarly, the company’s technicians receive the best training in the industry, to maintain a high level of consistent service nationwide. New franchisees are always welcome to join the company as a business partner. Franchisees receive invaluable training at the company headquarters on topics such as retail sales, financial management, inventory, advertising and human resources. This program is highly regarded industry-wide and helps ensure operational standards and success. For more information, please send an e-mail to: info@PrecisionTuneAC.com.

About Williams Whittle Associates:

An award-winning full service advertising agency, Williams Whittle Associates is housed in a historic mansion dating back to 1801, right in the heart of Old Town Alexandria, VA. The company offers clients integrated strategic marketing, copywriting, design, television and radio production, Web development and public relations. Current and past clients include Precision Tune Auto Care, National Geographic, Chesapeake Bagel Bakery, The Today Sponge, AutoSmart, American Servcie Center and Doctors Hospital. Inquiries on their outstanding creative work should be sent to rwhittle@wwafsp.com.

##

Pg. 1

