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Pizza Outlet UNLEASHES “The Outlaw.”

New pie is bigger, bolder…and affordable.
Pittsburgh, PA (August 20, 1997) – Pizza Outlet is keeping families satisfied with a new product at an affordable price—with the release of “The Outlaw.” This untraditional pizza is, according to Pizza Outlet President Varol Ablack, “bigger, thicker and cheesier than any other pie on the market.” When asked about its unusual shape, somewhere in-between a square and rectangle, Ablack replied, “This pie is a square meal—at a square deal.” Priced at $12.99, The Outlaw offers families a generous 20 square slices. Extra toppings are only $1.75 each, making The Outlaw a delicious and affordable option for families on the go.

This new pie is being marketed as the perfect solution for a family of five. It boasts a fresh new taste with a thick chewy crust. According to the company, it has tested well with kids. Vice President of Development, Segkin Ablack noted, “Western Pennsylvania is one of the most highly competitive pizza markets, alongside New York City. With the ethnic diversity here, families expect a great pie.” Apparently, Pizza Outlet is doing what it takes to keep them satisfied. Company gross sales have continued to double about every year.

The launch of The Outlaw is timed right for the critical back-to-school season. “Typically, families are busy with vacations, ice cream and barbecues in the summertime,” noted Jack Carroll, President of Carroll Advertising, the advertising agency for Pizza Outlet. “When fall arrives, kids get busy with classes and after school activities. Parents get busier at work, plus they have to chauffeur the kids around. So, families return to pizza delivery—a fast solution and a favorite choice among kids.” It would appear Pizza Outlet is the area’s favorite pizza chain. The company now boasts a strong 48% share of the Greater Pittsburgh pizza market. All told, seven pizza chains do business here, including all the major national chains.

The Outlaw will be promoted through exciting television and radio commercials now in production at Carroll Advertising. Likewise, outdoor boards and Free Standing Insert (FSI) coupons in the newspaper and direct mail will be a strong part of the marketing mix. Segkin Ablack added, “Carroll Advertising has proven themselves time and time again in terms of boosting sales with creative ideas. So naturally, we’re very excited about this new campaign.” The agency would not disclose details of the new campaign. However, Vice President/ Creative Director Brian Dean added, “the new ads will be just as bold and irreverent as the name of the product itself.” Carroll Advertising is also credited with naming The Outlaw.

This marks the fourth new product offering for Pizza Outlet in the past 12 months. In March, the company introduced “Pepperoni Blast,” an extra-large pie with 100 slices of pepperoni. As of this writing, Pepperoni Blast is currently the company’s top-selling pie, thanks to aggressive advertising and specially priced coupons.

About Pizza Outlet

Pizza Outlet, Inc., based in Carnegie, PA, was founded in 1992 by Varol and Harry Ablack of Mount Lebanon, PA. The company is currently the fastest-growing pizza chain in the country, according to Pizza Today, the leading industry trade magazine. Currently, Pizza Outlet has more than 100 franchised stores across seven states, most of which offer free delivery. The company’s success is attributed to smart marketing and competitive pricing, combined with fresh ingredients and bold new product offerings. Pizza Outlet is the only major regional chain that offers fresh ingredients in all of its products. This dedication to high quality products has helped Pizza Outlet win the coveted “Best Pizza” award two years in a row, as voted by the readers of Pittsburgh Magazine. For more information, please email: Info@pizzaoutlet.com.

About Carroll Advertising

A full service advertising and Public Relations agency, Carroll Advertising specializes in consumer and retail advertising across all media. Local, regional and national accounts include Pizza Outlet, AT&T Wireless, Sharon Regional Health System, Pitt Ohio Express, Burgunder Dodge and the Pittsburgh Downtown Partnership. Gross annual billings leaped from 4 million in 1994 to $7 million in 1995. Carroll Advertising’s focus is on creative television, radio and print has helped it garner over 20 creative awards in the past two years. Recent accolades include three Pittsburgh “Addy” awards, two Mobius Awards, National “Telly” awards, and most recently four Pittsburgh A.I.R. awards, which celebrate excellence in creative radio advertising. For more information, please email: jcarroll@CarrollAdvertising.com.
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