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April 2006 – Alexandria, VA – Dean Creative partnered with Catalpha Advertising & Design to create a print ad and brochure for the Johns Hopkins Hospital (a division of Johns Hopkins Medicine). The focus of the brochure was to inspire area residents to donate blood platelets for surgery related to local cancer and organ transplant patients. 
March 2006 – Tysons Corner, VA – Dean Creative was hired by Daston Corporation to write and design a new reorganization chart for one of their key customers – a leading government agency. The chart will serve to inspire government staff and create a positive attitude towards an otherwise very challenging process. 
February 2006 – Alexandria, VA – Dean Creative was hired to write new taglines, concepts and print advertising copy for two a new television series for PBS. The original series, “Texas Ranch House” will feature 15 modern-day people who travel back in time to go on an authentic cattle drive, circa 1867. 
December 2005 – Washington, DC – Dean Creative was hired to write, design and produce the annual report for the Armed Forces Retirement Home (AFRH). The report theme is: “The Strength to Endure.” The book honors the resiliency of the Home’s Gulfport, MS residents the wake of Hurricane Katrina. And it salutes the fortitude of DC residents who endured tornado-like summer storms and welcomed the Gulfport refugees who were transferred here.

November 2005 – Washington, DC – Dean Creative partnered with MAYA DC to help write and produce a new radio spot for the DC Water and Sewer Authority (WASA). Brian Dean also served as a voice talent, performing a character role. MAYA DC is the leading Washington-area Hispanic marketing agency. 

October 2005 – Alexandria, VA – Dean Creative was hired to write new taglines, concepts and print advertising copy for two new television specials for PBS. The new campaigns will promote two original specials, “Country Boys” and “Las Vegas: an unconventional history.” Brian Dean partnered with several creative directors at PBS.

September 2005 – Rockville, MD – Dean Creative launched a new branding campaign for The Center for Organizational Excellence ​– a top government contractor specializing in Organizational Effectiveness (OE). This extensive campaign includes a new marketing kit (pocket folder, corporate brochure and customized product inserts) plus a new logo, stationery system, software product brochure, website and trade show booth design. See the new brand at www.center4oe.com. This marks the third major branding campaign Dean Creative has produced in 2005.
July 2005 – Washington, DC – Dean Creative supplied new taglines and copywriting for an extensive brochure for ComputerCraft Corporation ​– a leading government consulting firm. The sales brochure will specifically target a key government agency and customer of ComputerCraft, in an effort to win additional business from other divisions. 
May 2005 – Annandale, VA – Dean Creative was tapped to create a new branding campaign for Environmental and Power Services – a leading HVAC & Electrical contractor. Starting from the ground up, Dean will manage the generation of a new corporate logo, tagline, stationery system, corporate brochure and website.
March 2005 – Baltimore, MD – Dean Creative partnered with S2 Design Lab to brand BTE Technologies – a Baltimore-area manufacturer of physical therapy equipment. Brian Dean wrote total of five corporate brochures: one general capabilities brochure and four specific product brochures. 
January 2005 – Washington, DC – Dean Creative partnered with S2 Design Lab to create two corporate DVDs for Fundraising Manager ​– a leading frozen foods distributor to fundraising groups. One video was a sales presentation for a trade conference. The second was a training video for staff and volunteers on product distribution.  
December 2004 – Washington, DC – Dean Creative crafted a new strategic positioning and brochure for Potowmack Landing restaurant in Alexandria, VA. The new theme: Potowmack Landing. Where your senses soar. This idea leveraged the restaurant’s key waterfront location and expansive view of the Potomac River, the ambience of airplanes landing and taking off from Reagan National Airport, as well as the delectable sight and aroma of fine food served at the restaurant. To see the brochure cover, visit http://www.deancreative.com/pages/2/index.htm. 

October 2004 – Washington, DC – Dean Creative helped create new campaign for a leading professional association in Washington, DC – The Carpet & Rug Institute. Brian Dean wrote concepts and copy for print ads, direct mail, member letters and web pages for a new product launch for CRI members.

September 2004 – Washington, DC – Dean Creative supplied marketing strategy and creative development for a new advertising campaign for the US Air Force Reserve. The campaign was designed to target Latinos in the US who are seeking a challenging and secure future. Brian Dean served as copywriter and co-creative director for the presentation. To see this new work, visit http://www.deancreative.com/pages/2/index.htm.

July 2004 – Alexandria, VA – Dean Creative produced a corporate brochure for new client Starwalker Group, an international asset manager. This high-end 12-page piece will be sent to major corporations in Japan, Korea, Hong Kong, China, Russia, Paris, the UK and the USA. Dean Creative supervised the entire project, from copywriting and graphic design, to production and printing. See the brochure at http://www.deancreative.com/pages/2/index.htm.

May 2004 – Rockville, MD – Dean Creative supplied creative concepts and copy in an ad campaign for the Novick Group, an insurance brokerage firm specializing in nonprofit insurance. Dean partnered with design firm Vizual, Inc., of Herndon, VA, to create the five ads. Brian Dean, principal of Dean Creative said, “Recently, insurance was ranked ‘the most ignored’ category of advertising in the US – across all products and services. So, it was key to deliver attention-grabbing work.” The ads will appear in Association Management, Meetings, and ASAE News. 

April 2004 – Springfield, VA – Dean Creative recently provided concepts and copywriting in a Pocket folder brochure for Tower-Davis Electric. This was the first large-scale marketing effort for the electrical contractor. Freelance copywriter Brian Dean has vast experience in marketing power companies and their related industries. See the work at http://www.deancreative.com/pages/2/index.htm.

April 2004 – Reston, VA – Dean Creative wrote a corporate brochure for Windsor Group, a leading DC investment bank. This was yet another financial services project for copywriter Brian Dean, who has a wealth of experience in the field. Dean has written campaigns for banks like FirstMerit Bank, National City Bank, Pennsylvania Capital Bank and US Airways Federal Credit Union. For a complete list of his financial experience, please visit http://www.deancreative.com/pages/3/index.htm. (Click on Brian Dean’s resume.)

March 2004 – Austin, TX – Dean Creative wrote a new direct mail package for the Texas State Rifle Association. The mailing will target members for donations to fund election-year lobbying, as well as community education.

January 2004 – Washington, DC – Dean Creative helped produce a variety of marketing pieces for GW Solutions, a promotional division of the George Washington University. Creative elements included radio, print ads, direct mail and internal communications. Dean has plenty of experience with marketing universities.

November 2003 – Washington, DC – Dean Creative generated copy and creative concepts in a variety of projects for the American Psychological Association (APA). Creative elements included several ads, a pocket brochure with a variety of custom inserts, and a comprehensive direct mail campaign. 

September 2003 – Rockville, TX – Dean Creative partnered with Vizual, Inc. to create a new Web site and corporate brochure for LCN Wireless Broadband. Visit www.lcnInc.com. LCN is a leading telecommunications provider specializing in microwave technology to remote locations. Dean supplied positioning, concepts and copy.

April 2002 – Alexandria, VA – Dean Creative partnered with ad agency Williams Whittle Associates to create a national campaign for Precision Tune Auto Care (PTAC). This highly visible work includes 5 TV spots, 9 radio spots, print ads and FSIs. This is the first major advertising push from PTAC in years. The ads feature the adventures of Precision Man – a half man / half machine – who rescues stranded motorists in plenty of humorous situations. To listen to the fun radio spots, visit http://www.deancreative.com/pages/4/index.htm.

February 2002 – Arlington, VA – Dean Creative wrote a series of brochures for Charles E. Smith, the leading real estate developer in the Washington DC region. The collateral promoted various local properties.

January 2002 – Alexandria, VA – Dean Creative wrote and produced a humorous radio campaign for RealGrade.com, an online service that helps you find a real estate agent. The spots were “virtually produced” using the Internet, in conjunction with a Virginia Beach studio. Freelance copywriter Brian Dean has written and produced over 200 radio commercials in his career, many of which have won local and national awards.

November 2001 – Alexandria, VA – Dean Creative wrote and produced a national advertising campaign for “Trusted Choice” – the new insurance brand of the Independent Insurance Agents of America. The new creative work features animation set to an audio track of colorful consumers of insurance and fun sound effects. The corresponding radio campaign leverages the audio tracks from television for even more synergy. Dean partnered with ad agency Williams Whittle Associates to create the campaign.

September 2001 – Alexandria, VA – Dean Creative produced a television spot for the Center for Individual Freedom, an issues-oriented activist group. The spot is completely animated, and urges Congress to continue the ban on taxing Internet purchases. Dean partnered with design firm Wordmarque to execute the commercial.

August 2001 – Pittsburgh, PA – Dean Creative partnered with MCM Communications in Pittsburgh, PA to create a new brochure for the University of Pittsburgh Medical Center (UPMC). The brochure promoted the new developments in treating paralysis. Researchers are harvesting stem cells from a patient’s bone marrow, and then reinserting them into damaged tissues in an effort to encourage regeneration. This technology may help researchers circumvent the many controversies surrounding stem cell research – and ultimately help those who are paralyzed walk again. Freelance copywriter Brian Dean has plenty of experience in healthcare marketing, as he has written for dozens of hospitals and medical centers.

July 2001 – Alexandria, VA – Dean Creative sponsored a local volleyball team in the Alexandria Recreational League. The new team, known as The Ski Bums, is comprised of various snow ski fanatics in the Washington, DC area. Many of the teammates belong to a group ski house at Seven Springs ski resort in Champion, PA. The house is affectionately known around the mountain as “The Ski Haus of Shame.” Freelance copywriter Brian Dean will serve as captain of the new sports team and he will be recruiting a few new players for the Fall Leagues. 
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