Precision Tune AutoCare

Success story

This brand was in trouble. Sales were way down. And dissatisfaction among area sub-franchisors was way up.  With over 500 stores worldwide and losses in the millions, we needed a home run to re-energize the brand of this good company. Meanwhile, it was critical for us to re-inspire confidence and excitement among the owners, investors, franchisees, board of directors…and of course, consumers.

Brian Dean was chosen by Precision Tune’s ad agency to write and produce the entire national campaign. 

He teamed up with the agency’s creative director and together they created a new voice and energy for the company—personified in a new brand symbol—Precision Man! This character was a half-man / half-machine who was obsessively driven to repair cars.

Brian was also hired to perform 9 distinct character voices in this big national campaign. After all, everyone loved the way he presented to The Board, the Franchisees and the agency. In TV and radio, Precision Man saved stranded motorists by making a variety of repairs (which became a retail showcase for the company’s service offerings.) In the end, the client was ecstatic, the franchisees were thrilled, the agency was all-smiles, and the brand was re-invigorated. Last we heard…sales were up, too.

Marketing Projects
(Brian Dean, 2000 – 2002)
• 9 radio spots 

• 5 TV spots

• 12 print ads / FSIs

• 3 Outdoor boards

• Graphic Standards Manual

• Franchisee brochure 

• Point-of-Sale

• Corporate marketing pieces

• Presented creative to The Board 

  & Area Sub-franchisors

